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Media usage by gender

NewspaperTelevisionRadio



�#Nepal Media Landscape

�Ä�ã�é�Ú�ç�ã�Ú�é���Þ�è���é�Ý�Ú���á�Ú�Ö�Ù�Þ�ã�Ü���#





©BBC Media Action 2023

�Í�Ú�Ü�Þ�è�é�Ú�ç�Ú�Ù���ä�6�Ø�Ú���½�ç�ä�Ö�Ù�Ø�Ö�è�é�Þ�ã�Ü���Ã�ä�ê�è�Ú�����Ë�ä�ç�é�á�Ö�ã�Ù���Ë�á�Ö�Ø�Ú�� 
�Ç�ä�ã�Ù�ä�ã���Ò�!�¼���!�¼�¼�����Ð�ã�Þ�é�Ú�Ù���Æ�Þ�ã�Ü�Ù�ä�â

�Í�Ú�Ü�Þ�è�é�Ú�ç�Ú�Ù���Ø�Ý�Ö�ç�Þ�é�î���ã�ê�â�×�Ú�ç 
�‘�À�ã�Ü�á�Ö�ã�Ù���Œ���Ò�Ö�á�Ú�è�’���!� �'�&�"�#�%

�¾�ä�â�å�Ö�ã�î���ã�ê�â�×�Ú�ç���#�%�"�!�%�(�'

�Ï�Ú�á���y�$�$���‘� �’�"� �'���$�(�!���)�'�)�'

�À�â�Ö�Þ�á���â�Ú�Ù�Þ�Ö���Ö�Ø�é�Þ�ä�ã�ž�×�×�Ø���Ø�ä���ê�à

�Ò�Ú�×���×�×�Ø�â�Ú�Ù�Þ�Ö�Ö�Ø�é�Þ�ä�ã���ä�ç�Ü

Note: BBC Media Action was one 
of the collaborating partners of 
Sharecast Initiative in conducting 
Nepal Media Survey 2022.
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